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Certificate in Direct & Digital Marketing (Distinction)
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Doctorate in Professional Studies
Institute for Work Based Learning, Middlesex University 2009/10

MA Museum Management (Distinction)
University of Greenwich 1999
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Trinity College, Carmarthen 1993/94

Post-Graduate Diploma in Heritage Interpretation (Distinction)
St Mary’s University College 1991/92

BA (Hons), Geography (2:1)
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Certificate of Professional Development in e-learning, 
Teaching and Training (CeLTT)

University of Greenwich 2007
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Director
Alix Slater Consultancy and Training Ltd 2010 - PRESENT

Senior Lecturer, Tourism & Events Management (PT)
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UK Manager & Senior Consultant
LORD Cultural Resources Planning & Management 1994 - 1996

1993

Assistant Interpretative Planner
Royal Ontario Museum, Canada 1992 - 1993

Education Department Volunteer
1992

Visiting Lecturer, Market Research & Consultancy
Business School, BPP, London 2010 - 2012

I have provided consultancy services to the heritage, museum and arts sectors for more 

than 25 years. Working both independently and with a small network of consultants, 

I provide a personalised service on both small and multi-million pound projects.
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